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Maroon 5 Announce 2013 North American Tour
Dates

Neon Trees & Owl City Confirmed to Open All
Dates

Tickets Go On Sale Beginning Saturday, October 27th
Exclusive Presales for Citi® Cardmembers Begin Tuesday, October 23rd at
loa.m.

Band Nominated for 3 American Music Awards!

Single “One More Night” Now 5 Weeks at #1 on Billboard’s Hot 100
New Single “Daylight” Set to Debut on The Voice on Thursday, November 8th!

Following the release of their best selling new
album, Overexposed, GRAMMY winning recording
artist Maroon 5 have announced details of their
2013 North American tour presented by Sony
Xperia™ Smartphones. Maroon 5 will be

joined by Neon Trees and Owl City on all dates
making this the hottest concert package of the
Spring. The Live Nation produced tour will make 31
stops across North America and will kick off on
February 13" in Columbus, Ohio at the
Schottenstein Center, continuing through the
spring (please see full tour routing below).

Tickets are available for purchase beginning Saturday, October 27" at LiveNation.com. Maroon 5 fan club
members will have access to presale tickets beginning Monday, October 22™. For additional fan club
information and special VIP packages please visit Maroon5.com.Citi® cardmembers will also have exclusive
access to tickets before the general public in presales beginning Tuesday, October 23" at 10am local time
through Citi's Private Pass® Program. For complete details on presale and preferred tickets for Citi
cardmembers, visit www.citiprivatepass.com. Live Nation mobile app users will have access to presale
tickets beginning Thursday, October 25™.

This past summer marked the debut of Maroon 5’s highly anticipated fourth studio album, Overexposed.
Recorded in Los Angeles, CA, the release is a rich, pop-infused collection that Rolling Stone referred to as
“their best yet,” and People Magazine called “sweet soul kissed pop.” The release of the album quickly
reinforced the group’s status as a powerhouse in popular music. Overexposed features a series of chart-



topping singles including: “Payphone,” which immediately shot straight to #1 on both the Top 40 and Hot AC
charts, and “One More Night,” which has been at #1 on the Billboard Hot 100 for five straight weeks. The
third single off of the album, “Daylight,” is scheduled to impact radio this November. Maroon 5 will debut
the song on The Voice on November g™

Tour Dates
February 13
February 14
February 16
February 17
February 19

Columbus, OH
Detroit, Ml

New York, NY
Manchester, NH
Toronto, ON

Schottenstein Center

The Palace of Auburn Hills
Madison Square Garden
Verizon Wireless Arena
Air Canada Centre

February 20 Montreal, QC Bell Centre

February 22 Uncasville, CT Mohegan Sun Arena
February 23 East Rutherford, NJ IZOD Center

February 25 Grand Rapids, Ml Van Andel Arena
February 27 Kansas City, MO Sprint Center

March 01 Moline, IL iWireless Center

March 03 Omaha, NE CenturyLink Center
March 04 St. Paul, MIN Xcel Energy Center
March 07 Calgary, AB Scotiabank Saddledome
March 09 Vancouver, BC Rogers Arena

March 11 Seattle, WA Key Arena

March 13 San Jose, CA HP Pavilion at San Jose
March 15 Los Angeles, CA STAPLES Center

March 16 Las Vegas, NV Mandalay Bay Events Center
March 19 Houston, TX Toyota Center

March 21 Dallas, TX American Airlines Center
March 22 Tulsa, OK BOK Center

March 24 Nashville, TN Bridgestone Arena

March 26 Birmingham, AL BJCC Arena

March 27 Atlanta, GA Philips Arena

March 29 Ft. Lauderdale, FL BB&T Center

March 30 Orlando, FL Amway Center

April 01 Jacksonwville, FL Veterans Memorial Coliseum
April 03 Washington DC Verizon Center

April 04 Philadelphia, PA Wells Fargo Center

April 06 Rosemont, IL Allstate Arena

*All dates subject to change. For additional ticket and tour information visit LiveNation.com or join the
discussion at #0OverexposedWorldTour.

Capturing their first of three Grammy Awards as “Best New Artist” of 2005 and going on to sell more than 17
million albums worldwide, Maroon 5’s releases have gone gold and platinum in over 35 countries. The band
won over fans and critics alike with the hybrid rock/R&B sound they introduced on their debut album, Songs
About Jane and their double platinum album, It Won't Be Soon Before Long, which included hits like "Makes
Me Wonder" and "If | Never See Your Face Again." In 2010, the band released their third studio album,
Hands All Over, which also recently went platinum. The collection featured two hit singles including the Hot
AC smash “Misery” and the anthemic “Moves Like Jagger,” which climbed to the #1 spot on the Top 40 and
Hot AC charts and also claimed the #1 spot on the Billboard Hot 100.

In addition to his work with Maroon 5, Adam Levine has returned for a third season as a coach on the #1 NBC
hit series The Voice. Adam also recently made his small screen acting debut on the hit FX Drama American



Horror Story, and has landed a lead role in the major motion picture film, Can A Song Save Your Life from
director John Carney.

For more information, please go to www.maroon5.com.
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About Live Nation Entertainment:

Live Nation Entertainment is the world’s leading live entertainment and ecommerce company, comprised
of four market leaders: Ticketmaster.com, Live Nation Concerts, Front Line Management Group and Live
Nation Network. Ticketmaster.com is the global event ticketing leader and one of the world’s top five
ecommerce sites, with almost 27 million monthly unique visitors. Live Nation Concerts produces over
22,000 shows annually for more than 2,300 artists globally. Front Line is the world’'s top artist
management company, representing over 250 artists. These businesses power Live Nation Network, the
leading provider of entertainment marketing solutions, enabling nearly 800 advertisers to tap into the 200
million consumers Live Nation delivers annually through its live event and digital platforms. For additional
information, visit www.livenation.com/investors.




